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3'd quarter

Go wild for wildlife!

Dates

Hold the activity between July 1 and Sept. 30, 2025.

Summary

Chapter and youth service clubs will host fraternal activities that
support, improve and educate about local wildlife.

Activity category

Activity categories are flexible! Any activity type may be selected
according to community needs and/or interest of chapter/YSC
members.

Suggested activities:

& Educational event: Visit a wildlife reserve, zoo, aquarium,
farm or go on a nature walk. Create bird houses or squirrel
feeders, butterfly, or pollinator gardens.

& Matching Fund: Host a Matching Fund event to sponsor a
wildlife trail marker sign, piece of zoo, farm, reserve
equipment or to support an organization that supports
local wildlife.

& Service project: Donate bird houses or animal feeders to a
library, park and rec., school, etc. or by placing the items in
other city spaces. Partner with a school, library, park or
other city space to plant butterfly or pollinator gardens.
Help clean up an area river or stream to help aquatic life.

View more ideas HERE!

Incentives

Complete you're a campaign event this quarter to qualify or increase
your end-of-year voucher toward branded apparel.

To qualify, host and report a WILD About Animals activity between
July 1 and Sept. 30, 2025, and submit your activity report within 30
days of the activity date.

Learn more about the end-of-year prize on the campaign toolkit on
the Training & Resources site.



https://extranet.modern-woodmen.org/sites/MakeAnImpact/Documents/2024%20Campaign/Q1%20ideas.pdf
https://extranet.modern-woodmen.org/sites/MakeAnImpact/Pages/2024-National-Campaign.aspx
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How to request, host and report campaign activities.

Request deadline

Request activities on Make An Impact at least 7 days prior to the event.

How to request

Reminders when completing the request form:
€ Activity Title or Name of Event: Think of a catchy title.
% How would you categorize this recipient/activity: Special
Campaign.
¢ Recipient Information: Enter the name and address of the
person or organization the chapter/club is supporting or the
name of the individual/organizational hero.
% Information for Operations Team: Share details about how
your event meets the guidelines for the campaign.
Use the supplies area of the request form to order supplies.
E-vites are required for chapters. Visit the E-vites information

& &

on the Training & Resources site for more information.

& Optional: Use the fillable postcard on the Training & Resources
site or laser printer postcards available to order under the
Supplies area. Mail the postcards to members.

Available supplies

“Sponsored by" sign (F-227)
“Donated by" stickers (F-624)
Nametag stickers (F-571)
Magnifying glasses
Binoculars

Bookmarks

Branded catnip toy
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Planning and
hosting the activity

See this list of ideas (coming soon!) for potential recipients to
contact or organizations to honor or support and how to plan your
activity.

e Invite members to help with or attend the activity.

e Utilize the branded campaign supplies available on the supplies area.

How to report

Report attendance using Fraternal Connect. Click here for more
information.

Promotion

e Promote your activity to members and in your community.

e Access talking points/Facebook message templates, and more in the
campaign toolkit on the Training & Resources site.

e Take pictures at the event and share to the fraternal leader closed
Facebook group. Post to your closed Facebook page as well!



https://extranet.modern-woodmen.org/sites/MakeAnImpact/Pages/Electronic-Invitations.aspx
https://extranet.modern-woodmen.org/sites/MakeAnImpact/Documents/2023%20Campaign/Q1_Read%20Across%20America.pdf
https://extranet.modern-woodmen.org/sites/MakeAnImpact/Pages/Fraternal-Connect.aspx
https://extranet.modern-woodmen.org/sites/MakeAnImpact/Documents/2023%20Campaign/2023%20campaign%20-%20Talking%20points%20Q1.pdf
https://extranet.modern-woodmen.org/sites/MakeAnImpact/Pages/2024-National-Campaign.aspx

